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Al Salam Bank Wins Gold Award at AVA Awards for
Al Salam Takaful Campaign Film

Manama, Bahrain, 8 April 2026: Al Salam Bank is proud to announce that it has received
the Gold Award for Best Film at the AVA Awards for its promotional film created for the "Al
Salam Takaful 2025-2026" campaign. This achievement reflects the Bank's commitment
to delivering impactful, purpose-driven marketing campaigns that enhance the value of
its products and services for residents in the Kingdom of Bahrain.

The AVA Awards is an international competition that recognizes excellence in digital
creativity, branding, and communication, and is administered by the Association of
Marketing and Communication Professionals (AMCP).

The award-winning film brings to life Al Salam Bank's vision of going beyond traditional
banking by offering solutions that genuinely support and protect clients at every stage of
theirlives. By placing families at the heart of the narrative, the campaign presents Al Salam
Takaful as more than an insurance offering; it is a promise of protection, reassurance, and
peace of mind.

Through a blend of emotional storytelling and clear messaging, the campaign successfully
raised awareness of Al Salam Takaful, while reinforcing the Bank's position as a client-
centric institution with a forward-looking vision.

This achievement underscores Al Salam Bank's dedication to creative excellence and
meaningful communication, delivering content that connects with audiences, inspires
confidence, and creates a lasting positive impact.



