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Press Release
du Announces First Quarter 2009 Results 

Significant year-on-year growth and solid start to 2009
252.000 Active Mobile Customer Additions in Quarter

Dubai, 29 April 2009 – Emirates Integrated Telecommunications Company (“du”) today announced solid first quarter 2009 results. 
Highlights for the first quarter:

· Total revenues for the quarter of AED 1,166 million, a 54% increase in comparison to  the same period in 2008 (AED 756 million)
· Gross margin of 67%, up from 61% in Q1 2008
· Earnings before interest, tax, depreciation and amortization (EBITDA
) of AED 159 million, compared to AED 2 million in Q1 2008
· Net profit of AED 47 million before Royalty
, up from a net loss of AED 62 million in Q1 2008 

· 252,000 active
 mobile customers added during the quarter, up from 181,100 in Q1 2008; which brings total active subscribers at 31 March 2009 to 2.750.000
Commenting on the results, Ahmed Bin Byat, Chairman of du, said, “With significant year-on-year revenue growth translating into uplift in gross margin, these results are testament to du’s strong performance. In the first quarter of 2009 we have continued to build upon our considerable success in 2008 and I firmly believe that the company is well positioned to prosper throughout out 2009 and into 2010. 
“However, we are not complacent and are fully aware of the challenges presented by both a global economic recession and a highly competitive telecommunications market. While we are by no means immune to the effects of the global downturn, I believe that three critical factors will help shield du to some extent from these pressures. Firstly, the significant investment we have made, and continue to make, in our state-of-the-art network; secondly our focus on innovative new products and services for our growing customer base; and finally, our unwavering commitment to driving value for money for our customers. Together these make du an attractive proposition for both shareholders and customers alike.”
Osman Sultan, du’s Chief Executive Officer, said, “Against an undeniably challenging backdrop and following a solid start to the year evidenced by our continued success in acquiring significant levels of new customer numbers in the quarter, we are poised to take du into the new phase of its growth. While 2008 was a phenomenal year for our company and we reached many significant milestones, our focus now is on continuing to set the benchmark for service by increasing the value we add to each and every customer, and on expanding into new customer segments. Q1 has seen us launch international WOW and Double Talk Time, both of which have provided an immediate benefit to our customers. In April we also launched our post-paid elite and premier product, for which most of the investment was done in Q1, to address the high end market.

“Fundamental to the quality of our service is our network – a significant and modern telecommunications network now covering over 97% of the UAE population. We continue to invest in this project and are focused on increasing both the quality of our network as well as our 3G capabilities throughout 2009. We are on track to meet this target and have already committed AED 638 million during the first quarter alone to further strengthen our network to support future subscriber growth and provide quality for our customers.”  
Q1 2009 results analysis 
Overall revenues for Q1 2009 grew by 54% year-on-year to AED 1,166 million, compared to AED 756 million for Q1 2008 – a reflection of the substantial increase in the mobile subscriber base over the past twelve months. While there was some decline quarter-on-quarter (AED 1,227 million in Q4 2008), this was marginal and can largely be attributed to a combination of seasonality with fewer public holidays, lower call volumes from inbound business travellers and the impact of a shorter quarter.
Over the first quarter du added a further 252,000 active mobile customers. As of 31 March 2009 du’s active subscriber base stood at 2,750,000 and corresponding mobile revenue of AED 795 million, a 71% increase year-on-year.

Revenues for du’s fixed business, including fixed telephony, TV and Broadband, amounted to AED 230 million – a 37% year on year increase, reflecting 311,000 lines
.  
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Earnings before interest, tax, depreciation and amortization (EBITDA) increased to AED 159 million in Q1 2009 (versus AED 2 million in Q1 2008).
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du’s ongoing capital expenditure programme is anticipated to exceed AED 2 billion in 2009, with AED 638 million accounted for during Q1 2009.  This CAPEX programme is fundamental to du’s ongoing growth throughout 2009 and will enable it to continue offering its customers a high quality of service and new, innovative products and services. 
- Ends -
About du

du, the integrated telecom service provider in the UAE, launched mobile telecommunication services in February 2007 across the UAE, in addition to internet and pay TV services that du provides in some of the free zones of Dubai. Call Select, du's nationwide fixed line services for voice telephony, was launched in July 2007. By the end of 2008, over 3 million people in the UAE chose to become du customers.

Among du’s many firsts is its historic Number Booking Campaign for both individuals and business, Pay by the Second billing system, Mobile TV, Mobile Payments, first of its kind ‘WoW’ recharge card (which offers customers the choice between more credit, more time and now ‘more international’ recharge option with additional credit on international calls) and Self Care. 

For business customers, du business offers include Closed Business User Group and preferred International Destinations. du Broadcast Services division brings scalable media technology platforms and telecommunication solutions to the broadcast community through its world class teleport (Samacom) and Master Control Room (MCR) facilities. 

du products and services for consumers and business are available through du’s retail network, currently numbering 30 du shops located in strategic locations across the UAE, more than 3000 authorized dealers  Or through du e-shop, accessible at http://www.du.ae/en/where-to-buy/eshop.html. du shops are a one stop shop for mobile service, carrier select and the payment of the service bills.

du is 39.5 percent owned by the UAE Federal Government, 19.75 percent by Mubadala Development Company, 19.5 percent by Emirates Communications & Technology Company LLC and the remaining stake by public shareholders. It is listed on the Dubai Financial Market (DFM) and trades under the name du. 

For more information, please contact:





Kate Delahunty


Sonia Kribi





Capital MS&L



Capital MS&L





T: +971(0)4 427 6446

T: +971(0)4 367 6175

� EBITDA is a commonly used performance indicator in the telecommunications industry and demonstrates the underlying performance of a company





� Defined as a flat 50% fee on net profit charged by the UAE government. No determination of the structure of the royalty fee has been advised to the Company as at 31 March. This estimate is based on the current practice followed by the other UAE telecom operator. A decision on the royalty is expected to be known during the course of the 2009 financial year.





3 Defined by the Telecommunications Regulatory Authority as a customer that has sent or received a call, or sent an SMS or MMS within the last 90 days





� These are the number of lines/contracts, not number of customer accounts. In case of multiple products on the same contract, a line is counted against each service.
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